ENGINEERING
PRE-EMINENCE

Why some people never have to pitch — and how you skip the
twenty years it usually takes.



THE CORE THESIS

You're not chosen because you convinced them.
You're chosen because they'd already decided.

THE OLD ROUTE — FOUR STAGES PRE-EMINENCE — ONE STATE

KNOW LIKE TRUST WANT )

Aware - Aligned - Emotionally invested - Intellectually convinced — before the call starts.
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THE JOURNEY

Engineer what they find before they ever book the call.

01

SEARCH

They type your name into
Google

02

CONTENT

They watch, read or listen
to you

03

PROOF

They see who vouches for
you

Every one of those moments is designed. None of it is accidental.
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04

RESULTS

They find what you've
actually done




THE OUTCOME

Discovery becomes confirmation.

THE DISCOVERY CALL

*  Build rapport from zero
* Find the problem

*  Educate them on the fix
*  Pitch the offer

* Handle objections

Theyre not there to find out if you're right. They're there to find out how to work with you.

ENGINEERING PRE-EMINENCE - VANQUISH



THE PROBLEM

Authority compounds — normally over decades.
You don't have decades.

THE SLOW ROUTE

20 YEARS

Consistent output. Slow proof accumulation.
Waiting for the market to catch up.
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THE MODEL

Map your own build

One version of this — the categories are the model, the channels inside them are yours to pick.

BORROWED

OWNED MEDIA AUTHORITY

PROOF ASSETS PUBLISHING & IP

Credibility from someone else's
audience

ldeas made permanent and

Platforms you fully contro/ Sl

Evidence prospects can verify

° Guest podcasts

g Website g Case studies g A flagship book

° P & PR
g Video / YouTube ress y Testimonials g Manifestos & guides

° Third-party
recommendations

. p . Ki . ial
odcast . St pErTETETE Speaking / stages Special reports

° Newsletter g Webinars & workshops ° Named frameworks
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Pre-eminence isn't something
you wait for.

Let's open it up.
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